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Newquay BID Mission
The Newquay BID is about driving visitors 
to Newquay, critical to our business survival
and success.  It’s about uniting all
businesses within the town with the shared
aim of building on our past success as a
premier destination and more importantly,
delivering the projects that will ensure we
succeed in the future.  

There are some common threads on which
to build our positive future - our stunning
natural environment, our surfing culture, the
vibrancy of our resort and our easy access
to transport links.  By pooling resources,
both in terms of finance and expertise, we
can be a winning resort again.  

Imagine what we could do with £150,000
each year combined with everybody’s
business wisdom. 

Imagine what will happen if we do nothing.



The BID Proposal 
in brief
With circa £150,000 each year for 5 years,
Newquay BID will deliver three key projects:

1 Marketing, Public Relations & Image
Encouraging more visitors and residents of
Cornwall to visit Newquay and spend money in
the resort’s businesses through a co-ordinated
and concerted marketing and public relations
campaign dispelling the negative images that
have been portrayed in the media. 

2 Events
Enabling and supporting the development of new
events within the themes of sport, music, cultural
and family focused activities as well as adding
value to existing events to maximise their benefit
to businesses in Newquay. 

3 Street Environment Projects  
Delivering low cost and high impact physical
improvements such as flags, banners,
promotional signage and planting, all of which
will make a difference to the appearance and
attractiveness of the street environment in
Newquay.
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'It's a positive step for the business community
in Newquay to take some control of their own
future, and the image presented up country.
Newquay is a dynamic confident town that has
taken a knock in the last couple of years but it's
time to start selling Newquay as the top
destination it is.' 
Andrew Laming, publisher Newquay Voice and
St Austell Voice

The contributions will be
fair and modest for most
businesses.

64% of businesses will pay
less than £5 per week.

85% of businesses will pay
less than £10 per week.

What will the BID
achieve?
* Raise Newquay’s profile through marketing,
public relations and events designed to attract
additional visitors all year round leading to
increased sales. 

* Increase the vibrancy of Newquay through a
co-ordinated and well-publicised programme of
events.

* Improve the street environment providing a
better resort experience for your customers and
a more attractive place to trade. 

* Deliver additional services to those already
being delivered by the statutory agencies –
current services will be recorded. 

* Reduce business costs through collaborative
marketing initiatives and joint purchasing
schemes which will offset the cost of your
annual contribution. 

* Give the business community greater
involvement in Newquay with a ‘voice’ and a
stake in the BID programme. 



Cornwall Council
will pay the highest
levy of £10K per
annum on its 22
assets within the
BID boundary yet
will not influence
how the BID
income is spent.

This document has
been published after
consultation and
feedback based on
the Newquay BID
draft proposal
circulated during
November 2010.
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What happens next?
* Please read this Final Proposal – it contains all the
information you need about what the Newquay BID
will deliver and how it will be managed. 

* You decide whether you want the Newquay BID to
proceed by voting in the postal ballot. A notice of
the forthcoming ballot will be sent to you by The
Returning Officer of Cornwall Council at the end of
January 2011. 

* Your individual ballot paper will be dispatched at
the beginning of February 2011 giving you 28 days
to vote.  The close of the ballot will be Wednesday
9th March 2011. 

* The results of the ballot will be available on
Thursday 10th March 2011. 

* If the ballot is successful with a majority of
businesses voting in favour by number and rateable
value, the levy (1% of rateable value) will be
mandatory for all businesses with a rateable value of
£7,500 or over within the boundary, see page 26.  

* If approved, The Newquay BID will commence on
1st April 2011 with bills due on this date for the first
year of the programme. 



Driven by business for business benefit.4

‘The Falmouth BID has shown that businesses
can really come together and work for the
mutual benefit of the town. Although aimed to
improve the collective business prospects of the
local area, it has also had a wider benefit to the
whole community.’
Mike Reynolds, Operations Director, A&P Docks,
Falmouth

What is a Business Improvement
District (BID)?
A Business Improvement District (BID) scheme is a business led initiative supported by
government legislation which gives local businesses the power to ‘raise funds locally to
be spent locally’ on improving their trading environment.  

The process of developing a BID involves extensive consultation with businesses to
establish what improvements they want and may be prepared to pay for – this proposal
includes details of the consultation process carried out during 2010 with Newquay
businesses.

The BID programme is primarily funded by the private sector although any non-domestic
rate payer will be eligible to pay including organisations in the public or voluntary sector
that have premises within the boundary. The fairest way for this to happen is through a
levy on non- domestic rates.  Newquay businesses will pay 1% of their rateable value
each year for 5 years if the BID proceeds following a successful ballot.

A BID is not a new tax; it is an investment.  Unlike your business rates, the money
doesn’t go to Government.  It all remains in Newquay to be spent on the things that
businesses have identified as priorities.

BIDs are viewed by many businesses as a fair and affordable way of creating a ring-
fenced fund that is ‘managed by business for business’. 

After five years, businesses will have the opportunity to review how the BID has
performed and decide, through a re-ballot based on a new proposal, whether the BID will
continue for a second term.



‘Truro’s Business
Improvement District has
transformed the
atmosphere in our City.
Three years into the life of
the BID and Totally Truro
has delivered so much, yet
we’ve only just started
unlocking Truro’s potential.’
Rachel Picken, mpad, Truro
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Isn’t a BID just a way for councils to save
money?
No. A BID scheme will support additional activity – it does not replace services already carried out by the local
authorities or other statutory agencies. Newquay BID is a private sector not for profit company limited by
guarantee, totally independent from local authorities.

From February 2011, information will be available on the baseline level of services provided by the statutory
agencies that operate services in Newquay including Cornwall Council, Newquay Town Council, Visit Cornwall and
Devon and Cornwall Police. Your BID investment will not pay for these services.  

Indeed, part of the role of Newquay BID will be to provide clarity on the services and standards you can expect in
return for your business rates and to ensure that businesses get those services effectively and efficiently delivered
throughout the lifetime of the BID.

What has a BID got to do with Cornwall Council?
BIDs is a business led initiative and not a Council scheme.  However, in recognition of the time and resources
required to develop BID schemes, Cornwall Council has supported the Newquay BID Steering Group through staff
time and a budget – for instance, the Council has met the cost of producing this Final Proposal.

Under the BID legislation, if the BID is approved, Cornwall Council is responsible for collecting the levy and
transferring this income over to the BID Company at regular intervals in accordance with the BID operating
agreement, a document that will be signed by Cornwall Council and the Newquay BID Company before the BID
begins on 1st April 2011.

‘Cornwall Council sees BIDs as a way of helping town centre businesses to thrive and compete.  It is evident from
the Truro experience that the BID model really works.  If the BID is approved next year, the Council will be the largest
levy payer and yet the BID will be run by the businesses who will determine how all the levy income is spent.’
Carolyn Rule, Cabinet member of Cornwall Council for Economy and Regeneration.
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Do BIDs
work?
The evidence suggests that BID
schemes are good news for
cities, town centres and
industrial areas with 107
Business Improvement District
schemes already successfully
operating across Britain.  

These BIDs are making positive
differences for businesses
trading in those areas and have
led to increased footfall, higher
spending, cleaner, safer and
more vibrant locations. 

In some cases, the cost to
businesses has been offset by
the cost savings that the BID
Companies have negotiated on
behalf of their member
businesses.

Nineteen of the early schemes
including those in Rugby,
Lincoln, Bedford, Plymouth and
London have recently conducted
renewal ballots and started a
second five year term, indicating
continued business support for
the initiative.

Do BIDs provide good 
value for money?
Case Study: One Eyed Cat bar and brasserie (Truro BID)

Cost Value

Cost in annual BID levy £350

Annual costed benefits of the Truro BID to the One Eyed Cat                      

Dedicated page on Totally Truro website                        £100

Christmas lights on my street                                       £281

Listing in the Gourmet Truro guide                                             £120

Listing in the Shopping and Leisure guide                                 £25

Hang on Fridays – monthly coverage in local paper, on the
website and a dedicated e-newsletter to 400+ businesses £1,000

Total value of benefits                                                                    £1,526

Uncosted benefits:
Contact with other businesses and licensees
Access to events and marketing resources
Developing new events
Member of P.A.C.T. – Truro’s neighbourhood policing

‘The Truro BID has been great for my businesses, I have received back over
four times the cost of my BID levy, an excellent return on my investment.
On the day of the publication of the Gourmet Guide I saw 6 new customers
at the bar carrying the guide. The ‘Hang on Friday’ campaign to encourage
employees to stay in the City Centre after work on the last Friday of the
month, pay day for many people, has provided a cost-effective way of
reaching over 400 businesses every month.’
Brett Holmes, Partner, One Eyed Cat  bar and brasserie

case study



What is the impact of BIDs
nationally?
Bedford BID's marketing - additional 9,000 people in town per week

Kingston BID's retail sales - up by 7.5%

Birmingham Broad Street crime figures - down by 20% 

In Holborn BID's bulk buying club - 25% savings on electricity costs

Plymouth’s Summer Festival generated 100 press articles and 20 
TV features valued at £250,000

E11 BID (Leytonstone) gave businesses access to an organised 
supply chain to tender for work from the local authority and other
public bodies

‘In terms of advertising, the Indulge Inbedford campaign was very successful.  Our
takings went up 20% with new and old customers taking advantage of the
promotion.  It’s giving something to Bedford, giving something back to our
customers and it couldn’t come at a better time given the current financial climate.’
Gonzalo Noboa, Riobello Italian Restaurant, Bedford BID 
(developed by Mosaic Partnership)

‘The ‘All together B£tter buying’ scheme run through the Inholborn BID offers a free
procurement audit to identify savings on energy services such as gas, electricity and
water.  For our business, this has resulted in savings of 23.5%, worth 4 times our
BID levy on this initiative alone.  It’s also saved us time – taking this route, the whole
package was done for me quickly and easily.’
Robert Dodds, BDRC, In Holborn BID
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What is the impact of BIDs locally?

The Truro BID
The Truro BID, the first in Cornwall, commenced its 5 year scheme in October 2007.  The BID is run by Totally Truro, a not for profit
company limited by guarantee, who employ a BID Manager and a part-time Marketing & Communications Officer to deliver its programme. 

Achievements include:

Stunning Christmas Festival with
brand new lighting scheme introduced in
2007 and further extended in 2008 and
2010. Annual switch-on ceremony and ‘City
of Lights’ lantern procession now attracts
30,000 visitors to the city centre, followed a
week later with up to 25,000 people visiting
Truro to see Father Christmas and his
reindeer. 

17,500 shopping and leisure guides
published and circulated each Christmas,
one of a range of specialist publications
produced and distributed across the county.
The guide lists Christmas events,
information on how to get to the city and a
directory of businesses in the BID area. 

Christmas marketing campaign
including local radio and press advertising. 

Two editions of ‘Gourmet Truro’
guide – a full colour, complete listing of over
100 food and drink related businesses in the
city centre – produced and circulated, with a
run of 10,000. 

Annual Truro Music Festival held in
September with over 80 scheduled events
and activities to celebrate the theme of a
‘community making music.’  The Music
Festival has grown in size, popularity and
quality over each of the three years that it
has been held – attracting audiences of circa
10,000. 

Annual ‘Art in the City’ festival held
each spring with a wide range of indoor and
outdoor activities across the city centre. 

www.enjoytruro.co.uk  the new city
website launched in October 2008 which
provides a comprehensive and up to date
guide of what’s happening throughout the
city.  The website includes a page for every
levy payer and links businesses to their own
websites.  The website has recorded almost
1⁄2 million hits since its launch with current
usage at over 1,000 hits per day. 

Dedicated PR and marketing
campaigns have secured over 250 pieces
of print coverage equating to £60,000 at
market rates. 

Lead funder of ‘Go!Truro’ the city’s
shopmobility service which enables people
with temporary or permanent mobility
difficulties to access Truro and its facilities. 

Over 800 additional floral displays
have been supplied, installed and maintained
throughout the city, resulting in Truro
winning a coveted South West in Bloom
‘Gold award’ in 2009 and 2010.  

Another major project in progress by the
Truro BID is the development and
installation of a new comprehensive
information, signage and navigation system
for the city including ‘welcome’ and
information panels at major arrival points.
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‘The Truro BID has enabled Truro
businesses firstly to identify and
secondly to get on and deliver a whole
range of additional services and
initiatives all designed to bring more
people into the city.’ 
Neil Scott, Totally Truro BID Manager

‘The BID scheme is undoubtedly the
most significant boost that Truro
businesses have received in decades.’
Simon Hendra, Independent Retailer 
and owner of Lemon Street Market

‘I believe that the BID has breathed new
life into Truro and encouraged more
people to come into the city, especially
true during Christmas when the City
Centre was buzzing.’   
Keith Parsons, Partner, KML Financial
Services

‘The Truro BID unites the 'small voice'
and creates a business community with
teeth. The BID is about delivery rather
than debate and is therefore a good use
of my time and money. As an
independent trader, the BID gives you a
lot back for your money and really helps
to promote your business.’
Sam Parker, Owner, The Artisan
Cookshop

‘Truro’s Business Improvement District
was established to attract more people
into our city – naturally an initiative that I
wholeheartedly support. Clearly the BID
is achieving this and also provides a
much needed coherent business voice for
Truro.’
Lynn Manning, Mannings Hotel

Please watch the BID film with interviews of Truro and Falmouth businesses.
See the film at www.cornwall.gov.uk/businessimprovementdistrict 
or telephone Mel Richardson on 01872 224733 for a copy of the DVD.
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Successful national PR Campaign
that has so far achieved over £90,000
worth of national exposure including
coverage for the Falmouth Oyster Festival
and Fal Week. Features and videos have
appeared in the Guardian online travel
section, Daily Telegraph, The Times, Daily
Express and Daily Mirror.

www.falmouth.co.uk the new
official destination website launched
in October 2010, with over 500 pages of
content to include downloadable maps,
transport timetables, videos, events
information, e-guides and plans, along
with extensive eating out and retail
sections. The new website offers a free
page to every BID business to promote
their business. 

Instigation of a brand identity
project leading to the rollout of a new
logo for Falmouth. Trade involvement was
sought during the consultation and
research phases leading to extensive 
buy-in and support. 

Innovative visual improvements
across the town centre including the
installation of over 2500 metres of
bunting, 200 flags, 100 floral displays
and the positioning of creatively designed
benches.  Transformation of a derelict
area at Ponsharden with colourful
hoardings showcasing the recently
unveiled Falmouth logo and website. 

Successful vacant units project
in partnership with Falmouth Art Gallery,
revitalizing four vacant retail sites with
displays of artwork and branded designs
including the two most prominent empty
retail sites – Woolworths and Threshers. 

Design, production and
distribution of a new map guide
for Falmouth, with 100,000 copies in
wide circulation locally and regionally. 

Over £15k worth of funding has
assisted the development and
growth of numerous events and
festivals during 2010 including Fal River
Festival, Fal Week, Cornwall Film Festival
and Love Parks Week. Working
successfully with Falmouth town
management, Falmouth BID has helped to
develop Christmas activity during 2010 to
include over 50,000 new LED lights
purchased, events initiated, better trade
engagement and improved marketing. 

Business support programme
launched with a range of free workshops,
courses and seminars to benefit
businesses, working in partnership with
Cornwall Retail Skills and Cornwall Marine
Network to achieve best results. 

What is the impact of BIDs locally?

The Falmouth BID
The Falmouth BID started its 5 year scheme in April 2009 and is run by a not for profit company limited by guarantee 
who employ a BID Manager to deliver its programme.

Achievements include:



‘The results we have seen so far have been great! New town map,
benches and clean up. The possibilities for Falmouth are endless.
Falmouth BID has also got involved with local events and is really
supporting small businesses in partnership with others, for instance,
Cornwall Retail Skills. The BID is a breath of fresh air.’
Emma Groves, Manager, Henri Lloyd Store

‘A particular strength of the Falmouth BID is the commitment to using
local suppliers, producers and manufacturers to make and deliver the
planned improvements including a new web portal, signage and a series
of unique benches.  University College Falmouth is a key participant,
recognising the value of innovative, fresh approaches and drawing on its
talented students to come up with new ideas. The BID is regarded as a
force for good in the area.’
Sara Bowler, Business Fellow in Visual Arts, University College Falmouth

‘The Falmouth BID is really galvanising businesses to think about what
they want, to work together and make changes. The total sums are not
large but the effects help us all feel that we are making a difference. And it
is happening without bureaucratic interference. No one likes paying out
more money but even some doubters are now convinced and helping to
make it work.’
Jonathan Griffin, Director, National Maritime Museum Cornwall

‘The BID in Falmouth has been a huge success, in that previously where
there wasn’t a cohesive strategy to market and promote the town; there
now is. Furthermore, where previous individual ideas and good intentions
were muted, they can now be orchestrated to have greater impact for
Falmouth. It has also encouraged the community to help itself, which is
critical in the current economic climate.’
Andrew Robertson, Proprietor, Harbour View Cafe

‘Falmouth BID has not only benefited the retailers and hoteliers but also
the business service providers. Our clients have benefited through
increased footfall and occupancy levels whilst our staff enjoy living and
working in a re-energised town.’
James Hodgson, Partner, Chartered Accountants and Business Advisors
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Please watch the BID film with interviews of Truro and Falmouth businesses.
See the film at www.cornwall.gov.uk/businessimprovementdistrict 
or telephone Mel Richardson on 01872 224733 for a copy of the DVD.
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‘This is a fantastic opportunity to put the town back on the map –
both as a tourist resort and as a place that appeals to Cornish
residents. This is a great chance for the town to shape its own
future and that is why the Cornish Guardian is happy to support the
scheme and back the BID.’

Mike Jarvis, News Editor, Cornish Guardian 

Why do we need a BID for Newquay?
Firstly, let’s remember what the
positives are about Newquay and
what attracted us to invest our
businesses here?

We are Cornwall’s premier tourist resort
welcoming 1.2 million staying visitors and 
1 million day visitors every year who
collectively spend £300 million, a valuable
income for us all. 

We have magnificent beaches, visitor
attractions, shops and a vibrant evening
economy together with Newquay’s status
as the ‘UK surf capital’.  We have a new
attraction, a 600 seater four screen cinema
opening in 2011. 

We offer a great day out, an affordable
family holiday and an exciting place for a
party, providing fun for all ages.  

We enjoy good access from all main roads,
have a rail and bus station and are
regularly served by national coach
operators.  Also, Newquay is home to
Newquay Cornwall Airport which aims to
become the ‘greenest’ airport in the UK. 

We already host nationally recognised
events as well as some important and well
respected local events. 

We have a recognisable brand very closely
linked with Cornwall – outside of the county
and internationally, Newquay is known and
Cornwall is clearly linked with Newquay. 

We are ranked sixth in the Which? holiday
survey 2010 as being amongst the nation’s
favourite seaside resorts.
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We need a BID because...
Marketing funding to promote Newquay and counter
competition from other UK destinations has been scarce in
recent years and private businesses haven’t been in control of
these finite resources.  In the current economic climate, funds
from the public sector are likely to be tightened meaning that
there are no guarantees that services above and beyond
statutory requirements will be delivered.

Low season means very few visitors making it unviable for
many businesses to remain open and yet they still have
overheads to cover.

Existing events are not well publicised so opportunities to
drive visitor numbers into town are compromised.

Newquay has suffered from negative national, regional and
local press in recent years blighting the resort and leading to 
a reduction in staying and day visitors – and resources to
counter these negative images have not been available.

Negative stories about Newquay have also led to a loss of 
local trade and a lack of residential pride in Newquay therefore
reducing potential spend.

Private sector investment schemes proposed for the town
have been put on hold or shelved due to the economic climate
and funds have not been available from the public sector to
regenerate the public realm. 

Coach trips, once a source of income for Newquay businesses,
have decreased in recent years and Newquay has lost its
reputation as a coach friendly resort.

Whilst there are a number of organisations within the town
that are working hard to help businesses, there isn’t one body
that represents the interests of 450+ businesses with a
common purpose and a significant budget to deliver action on
the ground.

Whilst there are opportunities for individual businesses to be
promoted through current publicity guides or via digital media
there isn’t one organisation over-seeing the production of
publicity material and ensuring that the costs of advertising
aren’t prohibitive.  

Newquay’s street environment could be improved just by
some vibrant flags and banners, more planting and the
opportunity to promote businesses through professionally
designed business information signage– but without the BID,
there isn’t the income to do this. 

455 businesses working together with £150K each year
represents a powerful lobby for Newquay – Newquay BID can
be influential in helping Newquay businesses prosper as well
as being a credible business voice within the community. 
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What you may 
be thinking?
This is just another initiative that
won’t get off the ground...

It will get off the ground if a majority of businesses
vote YES for it.  The Newquay BID is a programme
not a plan.  This proposal will not remain on a dusty
shelf gathering dust. If the BID is approved in March
2011, no further grants are required to deliver this
final proposal, although the Board of Directors will
seek additional contributions to add value to the
programme.  If enough businesses vote ‘yes’, the
show gets on the road from April 2011.

We didn’t have a very good
season in 2010 so our business
can’t afford this...

No-one has spare money at the moment. Whilst it
might seem the wrong time to be asking for
additional money, actually, it couldn’t come at a
better time.  The economic climate means that we
now have to work even harder to attract visitors to
Newquay – if we do nothing, we risk losing business
to resorts that are allocating resources to attracting
visitors.  Working together by pooling resources and
expertise has to be better than going it alone.  With
a focus on driving visitors to Newquay, your levy will
be an investment not a cost.

*Project solutions
marked with an
asterix are those
that Newquay BID
intends to deliver
within the first few
months of the BID
going live in April
2011 so that you see
a return on your
investment early on
in the programme.

The BID Projects

What will I get
for my money? 
Project One
Marketing, 
Public Relations 
and Image 

Project Two
Events

Project Three
Street Environment 



Project One – Marketing, Public Relations and Image 
(50% of the budget – circa £375K over 5 years including delivery costs)

The Issue:

We need a concerted marketing and public relations campaign which will dispel the
negative messages that have been portrayed about Newquay and bring the
customers back. Other UK resort towns are winning visitors in larger numbers than
Newquay and other resorts are doing far more to promote themselves.  Across the
South West, the impact of the recession is evident with visitors down by an average of
30%.  We have to promote Newquay within Cornwall as well as nationally, so that the
visitors we need, also know they need to come to Newquay.

The Solution: 

1) Design and launch a 5 Year Marketing Plan: Utilise the expertise of staff employed
by Visit Cornwall to jointly prepare a Marketing Plan which will outline the strategy for
Newquay from 2011 to 2016, the term of the BID and clearly indicate the activities to
be undertaken by Visit Cornwall and Newquay BID.

2) Design and launch an annual PR Campaign: Appoint a public relations company to
design and deliver a 12 month campaign to get Newquay in the news, for all the right
reasons.  A brief will be sent out to up to 4 PR companies before the BID ballot is held
and a PR/marketing Company appointed subject to a positive vote.  If the vote is ‘yes’
we will be able to hit the ground running with a campaign launched from April 2011 to
raise Newquay’s profile, locally and regionally

3) Ensure that www.visitnewquay.org works for every BID business with a free entry:
Every business paying into the BID will have a presence (text and photograph) on the
award winning Tourism Newquay website (www.visitnewquay.org) which currently
receives 250,000 hits per year and is top of the google rankings. Visit Cornwall has
generated over 16,000 customer contacts from this website that can be pro-actively
used to promote other marketing offers.  1**
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3) contd
Each business will be represented as part of their BID levy – it
will be the BID Company’s responsibility to collate this
information and the role of Visit Cornwall to upload the entries
onto the site after April 2011. Businesses who join Visit Newquay
prior to the result of the BID vote will have £100 of their
membership fee refunded by Visit Cornwall if the BID proceeds,
so they will not be paying twice for a website entry. The content
of the website will be managed by Visit Cornwall but the BID
Company will have the opportunity to supply content to be
uploaded.  There will also be an area for levy payers to access
BID information and the opportunity for BID businesses to take
additional advertising in relevant sections of the website
throughout the year.

4) Create high quality publicity literature: Collate and publish
enticing literature about Newquay that will be used to respond
to national advertising campaigns and promote businesses
locally.  Professionally designed and published with a similar feel
to the website for brand continuity, there will be strong
distribution including through the Newquay Tourist Information
Centre.  Research tells us that leaflets are still a cornerstone of
tourism marketing despite the rise in digital media.
Furthermore, evidence from other BID areas suggests that
quality leaflets do generate sales.  

5) Deliver local promotions (to residents in Newquay/Cornwall
residents and to visitors staying outside Newquay): Specific and
regular promotions as part of a campaign to encourage local
people to enjoy Newquay throughout the year.  Promotions will
include those that encourage shopping, eating out, clubbing,
leisure activities and will also be linked to the Newquay First
Loyalty Card. 

The Newquay offer will be highlighted via a regular Newquay
newsletter distributed to circa 20,000 residents in Newquay and
via the media.  If every one of the 20,000 local Newquay
residents spends an extra £5 per week in Newquay, that will
generate an additional £5.2million per year for local businesses,
at the times you need it most.

*
*



Visitors staying elsewhere in Cornwall will be encouraged to
visit Newquay for the day with a targeted campaign using
the media, advertising (e.g bus backs, billboards),
distribution of Newquay publicity guides once published as
well as encouraging accommodation providers outside
Newquay to recommend the town for a day visit.

6) Deliver a business to business marketing service: through
the contact information held on each business within the BID
boundary, customer offers will be promoted to employees
at neighbouring businesses in the area.  For example, if a
business is organising a two for one offer, this could reach
up to 455 contacts all in the local area, literally down the
road with no advertising costs. This is a project that will
encourage money earned in Newquay to be spent in
Newquay. 

7) Attract coach visitors to Newquay: A marketing package
will be put together to encourage coach operators to include
Newquay on their itinerary with incentives aimed at coach
drivers. Facilities for setting down and picking up coach
passengers will be explored to enable Newquay to become a
coach friendly town and encourage additional spend in town
centre businesses.  

8) Promote Newquay to potential investors: Work in
partnership with other agencies to promote Newquay to
companies as an investment opportunity including the
specific promotion of development sites and empty
premises to help drive a vibrant year round economy.  

‘We received more than 700 referrals from the website last
year. With careful management, a targeted resort website
like ‘Visit Newquay’ really works for hospitality businesses.’
Tony Townsend, Marketing/PR Manager, PAVH International
(Hotel Victoria, Berties, Buzios, Senor Dicks)

1*
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2
Project Two – Events
(30% of the budget – circa £225K over 5
years including delivery costs)

3) Support
existing
events:
Enhance
existing events
supporting
their growth
and
development
and adding
value to
maximise the
benefits to
Newquay
businesses.

4) Events
Publicity:
Compile a regular
events listing for
Newquay in digital
and hard copy
format to be
distributed across
Newquay and
Cornwall providing
an opportunity for
events in
Newquay to gain
the maximum
exposure.

2) Encourage music, cultural and family
events: Revive events that have
generated footfall in the past as well as
exploring new events around the themes
of music, culture and family based
activities.  These could include jazz and
ale festivals, hire of TV screen to show
national sporting events or films,
sandcastle making competitions,
continental markets, craft events, pirate
day for children, street theatre festival
and music in pubs and clubs. Event
venues could include indoor and outdoor
spaces in the town and on the beaches
and at different times of the year when
footfall is needed e.g. family events at
October half term.

The Issue:  

We know that Newquay events are popular and bring
in visitors, but there are not enough events held all
year round. Newquay BID will be instrumental in
encouraging new events, ensuring that all areas of
the town benefit from the additional footfall.  Events
will be better promoted to ensure businesses benefit
and their timing, carefully programmed so that there
isn’t a clash with other events in neighbouring towns.
Working in partnership with others which could
include other BID towns could lead to the creation of
an exciting Cornwall Events Calendar.  

The Solution:

The BID’s role will be to attract, connect and 
support events.

1) Host sporting events:
Position Newquay as the
ideal venue to hold regular
sporting events, the
‘adrenalin capital of
Cornwall’ – surfing, gig
racing, cycling, running,
pedal car grand prix,
beach rugby, extreme
sports etc.  Work will be
undertaken with event
organisers to host these
activities and to guide
organisers through the
red tape associated with
event planning.

*



Project Three – Street Environment 
(20% of the budget – circa £150K over 5 years including
delivery costs)

The Issue:

Let’s face it, the Newquay street environment is not our
best asset.  A substantial amount of money could be
spent on this project alone, but we are not going to do
that. Instead, there are a number of low cost, high impact
projects which have a subtle promotional impact that we
intend to deliver. Given that public realm is an area that the
local authority has responsibility for, it is intended to work
with Cornwall Council to minimise expense on these
projects and assist with their implementation.  

The Solution:

1) Flags and banners: that provide colour and add to the
vibrancy of the streetscape will be installed in the BID
boundary. Flags will promote specific activities or events
as well as creating colour and vibrancy to create a
welcoming and energising street atmosphere.

2) Business Information Signage at the entrance to key
streets: these will be professionally designed and
manufactured to a high standard.  Their function will be to
list all businesses in key streets with the capability to
update business entries as changes in occupier occur.  The
reverse of each board will allow businesses to advertise on
a rota basis or to promote specific events or promotions
in Newquay with the same look and feel as the website.

3) Greening: with the help of local garden centres,
opportunities will be explored to provide plants within the
streetscape of Newquay to soften the built environment.3**Hi, you’re in

Bank Street
This end:
Shopshop        Name Surf
Surf Shop Shop Food

The other end:
Nameshop       Thatshop
Another shop  Office Place
Office Place      Cafe Name
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…. Because this proposal has been
developed with your help and participation.
Many valuable ideas have been submitted
throughout 2010; ideas and feedback which
have influenced the content of this final
proposal. We have sought your views on
what the BID should fund in Newquay
through a number of formal consultation
programmes to which all 455 businesses
have been invited to take part.  

March 2010 – Initial Steering Group formed
A steering group of 15 business 
representatives was formed to start the
development process and consider an 
initial boundary.

8th June 2010 – Launch of the Newquay
BID, Headland Hotel 
Over 75 business leaders attended to learn
more about the BID and how it has worked
in Truro. This event received a positive
response and gave every business the
opportunity to ask questions and voice
their opinion about the BID opportunity.

How do
you know
this is
what we
want?

Will the BID save
me any money...?
With 455 businesses involved, Newquay
BID is currently exploring opportunities to
drive down business costs where possible,
offsetting the cost of the BID levy e.g. on
insurance, credit card commission,
stationery, energy, legal fees, recycling etc.
Visit Cornwall has already extended their
member benefits to all Newquay BID levy
payers and has committed to listing every
BID business on the Newquay website as
part of their levy.

‘I have already tested one of the energy
broker services that all businesses could
benefit from.  By renegotiating my
standing charge and unit charge on my
annual energy bills I will save over £300 a
year, far more than I could have saved
through comparison websites.’
Jess Parkin, Johnny’s Tobacconist (will pay
£108 per year BID levy)

...YES!



June 2010 – Newquay BID Survey
Distributed to determine firstly whether there
was an appetite for the BID to be developed
and secondly, to establish what kind of
improvements businesses would 
like to see and would be prepared to
contribute towards. Steering Group members
directly contacted over 275 businesses to
pro-actively follow up this survey.

Result: 69% of the 139 written responses
said ‘yes’ to developing the BID further with
a further 23% saying ‘maybe’ dependent
upon the projects developed and the levy set.
Only 8% were not in favour of progressing
with the BID.

Result: 53% of respondents said that they
supported a 1% levy and the project themes
that came out as most important were
marketing, promotion and image and events
and festivals.

September 2010 – BID Newsletter
Gave every business the results of the BID
survey and outlined the BID timetable.  The

levy was set at 1% and the
timetable brought forward
by 3 months to enable the
BID to start in April 2011 so
that projects can be
delivered that have a
positive impact during
summer 2011. A project
workshop was held on 23rd
September 2010 at The Bay
Hotel to flesh out some of

the project themes highlighted as priorities
during the survey ready for inclusion in the
draft proposal.

November 2010 – Now Tell Us What 
You Think
The Newquay BID Draft Proposal was
published and circulated to all businesses
along with a feedback form inviting
comments on project ideas.  Members of the
BID steering group directly contacted over
150 people from businesses across the
boundary to obtain their views and to check
whether they supported the BID.  Businesses
completing the feedback form were asked,
based on what they had read so far, what
their voting intentions would be:

Yes: 94%
No:  6%

Direct business engagement
Every business over a rateable value of
£7,500 has been sent an invitation to the
launch, a copy of the survey, the September
BID newsletter and a Draft Proposal in
November 2010.  

In addition, the steering group has engaged
directly via face to face meetings, phone-calls

and/or emails with
the majority of
businesses within
the boundary
including business
leaders at the
head-quarters of
multi-nationals.
Consultations
have also taken
place with

Newquay Chamber of Commerce, Newquay
Town Council, Cornwall Council and Visit
Cornwall.
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How will the BID be delivered?
Driving forward Newquay’s BID has been a committed group of business people from all types of
businesses and areas of the resort who have met regularly since March 2010, people who recognise that
Newquay has seen better times and are determined to secure a more promising future.  

In January 2011, a new not for profit company limited by guarantee called Newquay BID was established,
initially with two directors, Veryan Armstrong from The Headland Hotel and Andy Cole from Andy’s Café.
The registered address of Newquay BID is Nalders on Beachfield Avenue.  

If the BID receives the ‘yes’ vote in March 2011, an election will be held where every levy payer will have the
opportunity to stand as a director.  A minimum of 15 directors will be appointed to serve on the Board but
all businesses will be encouraged to actively participate in the BID. 

The Newquay BID will be run by, and for, local businesses and as a levy payer, you will have a stake in the
Company.  Every year, an AGM will be held where the Company will report back on what has been
delivered through the BID and share with you their proposals for the following year’s programme.  The
Company’s accounts will be independently audited.

As business people, we all know that staff constitute a significant part of company expenditure and yet
without them, we can’t run our businesses effectively.  It is no different for the new BID Company so
Newquay BID intends to appoint a BID Manager to deliver the programme. That said, we are mindful of
finite resources and the need to direct as much income as possible into core projects so it will be the BID
Manager’s and the Board’s responsibility to increase the value of the BID income.  This will be done by
securing voluntary contributions from businesses outside the boundary and under the £7,500 threshold,
by landlord contributions, grant funding and sponsorship.  Newquay BID will also work in partnership with
appropriate organisations to maximise the amount and quality of projects delivered.  

Visit Cornwall is one partner that Newquay BID will work with in order to integrate activity and 
avoid duplication – a Service Level Agreement has already been prepared formally setting 

out what each organisation will provide in terms of marketing services for Newquay 
during the term of the BID.  

All funds and additional income received by Newquay BID will be invested 
in projects that will make a positive difference to trading in Newquay.
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How will I know
it’s working? 
It’s working if you notice an upturn in
business and a renewed optimism
amongst everyone trading in Newquay.
However, in the current economic climate,
‘standing still’ rather than ‘sliding
backwards’ might be a measure of
success.  

You will see physical improvements such
as new signs, flags and banners.  New
publicity literature, special promotions, a
page for every levy payer on the Newquay
website (www.vistnewquay.org) will also
be visible evidence of BID activity, along
with events.  

We shall also be formally measuring
performance wherever possible through
mechanisms such as trader feedback and
revenue figures, footfall research,
customer satisfaction surveys with
visitors and locals and annual surveys of
BID levy payers (to find out your views on
how the BID is performing).

How much will the BID raise
and what will I pay?
If the BID scheme is approved at the close of ballot on 9th March
2011, a 1% levy applied to 455 non domestic ratepayers in the
boundary will raise circa £150,000 each year for 5 years (with an
inflationary increase to be applied each year from 1st April 2012) but
it doesn’t stop there.  This levy income will be supplemented with
additional income that the Board shall seek to raise throughout the
five year term.

A modest levy set at 1% means that 64% of all businesses will pay
less than £5 per week and 85% of all businesses will pay less than
£10 per week. The lowest contribution will be £75 per year with the
highest contribution on an individual business premises being £5,775
per year.  The chart below shows some typical contributions.  

Rateable value Annual Monthly Weekly    

£300,000          £3,000 £250.00 £57.69   
£100,000          £1,000 £83.33 £19.23   
£50,000          £500 £41.67 £9.62   
£25,000          £250 £20.83 £4.80   
£10,000          £100 £8.33 £1.92   
£7,500          £75 £6.25 £1.44  
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BID Budget and Costs The following budget gives indicative figures against each of the projects for the first
year of the BID.  During the first year, 60% of the budget will be assigned to Marketing
projects with 20% allocated towards events and a further 20% towards Street
Environment. This reflects the number of early win projects within the marketing theme
and the expectation that initiating new events will require a longer lead in time.

Indicative BID Budget for first year   2011/12   

Income   2011/12 £   
1% BID levy (97%) 146,470   
Additional Contributions* 10,000   
Interest at 1% 1,565   
Total Income
158,035   

Expenditure   2011/12   
Marketing, Public Relations and Image - total for first year £68,000   
Marketing/PR campaign/ business investment 15,000   
Website development   12,000   
Publicity literature   12,000   
Local promotions   20,000   
Business to business marketing service   4,000   
Coach promotions   5,000   

Events - total for first year £22,500       
Host sporting events   5,000   
Music, cultural and family events   5,000   
Support existing events   5,000   
Events publicity   7,500   

Street Environment - total for first year £22,500       
Flags and banners 3,500
Business information signage 14,000
Greening projects 5,000 

BID delivery and running costs       
BID staffing    35,000   
BID overheads and admin   8,000   
Contingency   2,035   
Total Expenditure   158,035  

* landlords, voluntary contributors, sponsorships, grants

Indicative Budget for 2011/2016   All Years    

Income   2011/16   All years £   
1% BID levy (97%)** 777,624   
Additional Contributions*    50,000   
Interest at 1%   8,276   
Total Income   835,900   

Expenditure   2011/16   All years   
Marketing, Public Relations and Image (40%) 334,360   
Events (20%)   167,180   
Street Environment (10%)   83,590   
Delivery and running costs (27%)   225,693   
Contingency (3%)   25,077   
Total Expenditure   835,900

* landlords, voluntary contributors, sponsorships, grants
** includes inflation calculated at 3% each year from 2012
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How has the BID been
developed and funded so far?
Cornwall Council has supported the development of this BID through staff
time and a budget to cover costs like the production of this final proposal
and the running of the ballot. These are sunk costs and will not be recouped
through the levy.

In addition, business people from Newquay have donated their time 
over the past year on a voluntary basis to help shape and develop 
the Newquay BID Programme.

Marketing, Public Relations
and Image

Events

Street Environment

BID project expenditure
including delivery costs

50%

30%

20%

Accommodation
Cafes/Restaurants
Car Parking
Industry
Leisure
Miscellaneous
Professional Services
Pubs and Nightclubs
Retail
Garages and stores

Proportion of BID levy by sector

22%
5%
4%
2%
4%
5%
4%

15%
37%

2%



The following streets are included, either in whole or in part:
This list of streets is not definitive, refer to the map to check whether 
you are within the Newquay BID area.

Albany Road
Alma Place
Atlantic Road
Bank Street
Beach Parade
Beach Road
Beachfield Avenue
Beacon Road
Belmont Place
Berry Road
Bezant Place
Bothwicks Road
Central Square
Chapel Hill
Cheltenham Place
Clevedon Road
Cliff Road
Crantock Street

Dane Road
East Street
Edgcumbe Avenue
Edgcumbe Gardens
Eliot Gardens
Esplanade Road
Fairview Terrace
Fistral Beach
Fore Street
Gannel Road
Gover Lane
Great Western Beach
Grosvenor Avenue
Headland Road
Hillgrove Road
Hope Terrace
Island Crescent
Manor Road
Marcus Hill

Marina Court
Mount Wise
Narrowcliff
North Quay Hill
Oakleigh Terrace
Pargolla Road
Pentire Avenue
Pentire Crescent
Pentire Heights
Quarry Park Road
Riverside Avenue
Riverside Crescent
Seymour Avenue
Springfield Road
St Georges Road
St Michaels Road
St Thomas Road
Station Approach
Station Parade

The Crescent
The Harbour
Toby Way
Tolcarne Beach
Tolcarne Road
Tor Road
Towan Beach
Towan Promenade
Tower Road
Trebarwith Crescent
Tregoss Road
Tregunnel Hill
Trenance
Trenance Road
Trevena Terrace
Trevose Avenue
Ulalia Road
Wesley Yard

Newquay BID area map
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Where will the BID operate? Businesses that are situated in the roads listed and inside
the shaded area shown on the map are in the BID area.
Only those businesses with a rateable value of £7,500 or
over are entitled to vote in the ballot and will have to
contribute if the BID is approved. If you are unsure whether
your business falls within the boundary or want to know
how much you will pay, please contact us.



About the Newquay postal ballot
and how it will work.

In February 2011, the person with the authority to
vote in your organisation will receive a ballot
paper and statement – all votes will need to be
received back by 5pm on Wednesday 9th March
2011 by The Returning Officer of Cornwall Council,
the organisation authorised under the legislation
to conduct the ballot. 

Each rateable property within the boundary with a
rateable value of £7,500 or more will be eligible to
vote.  This means that some organisations
occupying more than one premises, will have
more than one vote.  

For the BID to go ahead, two conditions must be
met:

1)  More than 50% of businesses who vote must
vote in favour

2)  Of the ‘yes’ votes, they must represent more
than 50% of the total rateable value of all votes
cast

Under the legislation, if these conditions are
fulfiled, payment of the 1% levy each year for five
years until 2016 becomes mandatory for all
eligible businesses regardless of how they voted.  

The results of the ballot will be available on
Thursday 10th March 2011. A ‘yes’ vote for
Newquay will mean that great things will start
happening on the ground from 1st April 2011 with
funds to deliver a comprehensive programme of
benefits for five years from that date.

BID levy rules and management

Each business ratepayer will have a vote provided they
are listed on the National Non Domestic Ratings List
within the boundary, defined on the map in this
document, on the day the notice of ballot is given by
The Returning Officer of Cornwall Council. 

Newquay BID will be applying exemptions to those
businesses with a rateable value of less than £7,500.
However, if the BID is approved, businesses under this
threshold can opt to pay voluntarily the minimum
amount of £75 per year to become a member of the BID
and receive the same benefits as ordinary levy payers.

Exemptions, relief or discounts prescribed in the Non-
Domestic Rating (Collection and Enforcement) (Local
Lists) Regulations 1989 made under the Local
Government Finance Act 1988, will not apply. Those
responsible for unoccupied and part-occupied rateable
properties, and BID levy payers who are charities or
non profit making organisations, will be liable for the
full BID levy.  The BID levy will also not be affected by
the small business rate relief scheme and businesses
who already pay service charges to landlords will not
receive any discount.

Where a property is vacant, undergoing refurbishment
or being demolished, the property owner will be entitled
to vote and also obliged to pay the levy with no void
period.

Collection of the BID levy carries the same enforcement
weight as collection of the non-domestic rates.

Each person entitled to vote will have one vote in
respect of each rateable property within the Newquay
boundary. A proxy vote is available and details will be
sent out with ballot papers. 

A 1% levy will be charged to each qualifying ratepayer
using the 2010 non-domestic ratings list to calculate the
amount payable. The first BID levy due will be payable
for a 12 month period in one lump sum from 1st April
2011.  The levy will then be due each year (with inflation
applied on 1st April each year from 2012 in line with the
current rate) with the last payment due on 1st April
2015.  The BID programme will finish on 31 March 2016.

The ratings list will be updated for any changes in
ratepayer, appeals, additions or removals and liability
will be adjusted accordingly.  If a ratepayer’s rateable
value is reduced or increased, then the levy will be
calculated on the revised rateable value applicable from
the next billing period on 1st April.

The BID levy will have to be paid by any new ratepayer
occupying an existing rateable property within the BID
area up until the end of the five year term on 31st March
2016 even though they did not vote on the initial
proposal.  Likewise, any new rateable property created
during the lifetime of the BID will be obliged to pay the
levy.  If a business ratepayer occupies premises for less
than one year, the amount of BID levy payable will be
calculated on the number of days they occupy the
property.   

Under the BID regulations 2004, Cornwall Council will be
responsible for collection of the levy on behalf of
Newquay BID.  The levy income will be kept in a
separate ring fenced account and transferred to
Newquay BID on a regular basis.  This arrangement will
be formalised in an operating agreement signed by both
the BID company and the local authority. Newquay BID
will provide Cornwall Council with quarterly updates
detailing expenditure under the BID and cash flows.

Once elected, the Board of Newquay BID will meet at
least bi-monthly.  Every levy paying business will be a
member of Newquay BID and eligible to vote at Annual
General Meetings.  

The BID area and the levy percentage (other than the
inflationary rise) cannot be altered without an alteration
ballot.  However, the BID projects, costs and timescales
can be altered subject to Board approval providing the
changes fall within the income of the BID.

Newquay BID will endeavour to secure additional
voluntary contributions to supplement the levy
throughout the five year lifetime of the BID.  However,
these contributions cannot be guaranteed and may be
less or more than the indicative amounts given in the
budget.
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So why should 
I vote YES... 
...and will it really make a difference?

Vote ‘YES’ if you:

Are proud of Newquay and want to contribute towards its future prosperity. 

Believe a real difference can be made by combining our strengths and
working together. 

Want to seize the opportunity of creating a private sector led company
accountable to the businesses of the town with circa £750K over five years. 

Want to use the BID as an opportunity to ensure that Newquay receives the
highest quality and best value for money from our public services. 

Would be keen to build partnerships with others to ensure that Newquay
makes the most of its opportunities. 

Want to see a return on your investment having invested your time, energy
and money in operating your business in Newquay. 

‘As the saying goes, united we stand divided we fall,
and in these difficult economic times businesses will
get a much better return for investment if they work
together. The BID provides a guaranteed purse of
£150K a year for the next five years secured,
something the private or public sector will find
impossible to match. The person who holds the purse
strings gets to make the decisions and with the BID
that is you and me and the other businesses of
Newquay.  As Newquay Chamber of Commerce and
Tourism’s PR Officer and Marketing Manager of one
of Newquay’s largest entertainment companies PAVH
International Ltd, I support the BID and can see this
as the only way to secure major funding to market
our resort in a very competitive market place.’
Tony Townsend, Marketing/ PR Manager, PAVH
International Ltd. 

‘A YES vote for the Newquay BID will mean that
finally, changes will actually happen rather than just
being talked about. It is an exciting time for the
resort, and The Headland wholeheartedly supports
the steering group towards their ‘YES’ vote.’
Carolyn Armstrong, Headland Hotel

‘Boots believes the BID process is a fantastic
opportunity for Newquay to drive a better future for
all its businesses, residents and visitors and will be
giving it the company’s full support.’
Jenny Yelling, Branch Manager, Boots

‘This could be a very exciting new chapter for
Newquay with all businesses working together
towards a common aim.  With annual funding of
£150K and the combined skills of over 450
businesses, we will be able to promote Newquay 
in a positive light to boost visitors and sales in
summer 2011.’
Gill Moore, Director, Newquay for Excellence Training
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...and what if 
I vote NO?
Well, in the current economic climate, no-one would blame you for
considering the ‘no’ option.  However, if you vote ‘no’, you are
waving goodbye to the opportunity to raise three quarters of a
million pounds of new investment for the benefit of all businesses
in Newquay. 

The projects outlined in this Proposal are unlikely to happen
without funding and whilst there will always be committed and
enthusiastic individuals, you will be losing the opportunity to create
a strong business led organisation that is set up solely to represent
your interests.

Ask yourself, how many sales or additional customers would it take
to recoup your 1% levy and how much of a risk is it?  Is it worth a
go to make Newquay a more vibrant destination and a better place
to live and work?  Is it is too much of a financial risk to vote yes and
pay 1% of your rateable value each year for 5 years? For most
ratepayers, it will cost less than the price of a one quarter page
advertisement in the local paper each year.

‘I was previously involved with the BID in Falmouth and 
as a businessman, could see the potential benefits there.  
I also live in Truro and have really noticed the difference
that the BID has made to the City.  This is a fantastic
opportunity for Newquay.  Working together to create a
collective funding pot for our shared aims has to be the
way forward.’
Andy Charalambous, Moo Mooz

‘Newquay’s move towards BID status is a positive step in
the right direction enabling Newquay businesses to have a
far greater influence on the way money is spent within the
town.  This will surely help us compete with other resorts.’
James Nettleton, The Esplanade Hotel, The Bay Hotel,
Fistral Spa and The Quiksilver Surf School

‘Initially, I was cynical about the BID but I’m now
converted.  This is the only way we will secure additional
income to help businesses succeed and what’s great about
it is that we control how it is spent.  Working together in
this way, we represent a strong lobby and it’s possible we
can also work alongside the other BIDs in Cornwall to
deliver projects of mutual benefit.’
Colin Paull, Paulines

‘BIDs is about benefits for businesses and providing
additional services, not a way for the Councils to save
money.  It really is an investment scheme rather than a
tax.  Businesses would own the BID and you would see a
return on your investment.’
Andy Cole, Andy’s Cafe

‘Newquay is a vibrant and exciting town with a wide range
of businesses including professional and commercial
services, retail and a hugely successful leisure and tourist
sector.  The BID initiative will give local businesses a great
opportunity to work together to maximise Newquay’s
economic potential and to promote all the positive 
aspects of the town.’
Sarah Platton, Nalders Solicitors 



If you require this information in a different format; for example, 
large print or language translation, please telephone 01872 224733.

Designed and produced in Cornwall by www.graemeandrust.co.uk  01872 552286

Our thanks go to the following for supplying images for this publication:
nick@barefeetpromotions.com   Truro BID   Falmouth BID   Graeme Rust    Michelle Turton

How do I get in touch?

For more information contact one of the members of the 
Newquay BID Steering Group who are leading the BID:

Veryan Armstrong Headland Hotel   (Chairperson)
Stewart Muir  Newquay Zoo                 
Rose Wiltshire   Cornwall Hospice Care
Russell Blackburn Sainsbury’s             
Andy Cole       Andy’s Café
Lauren Shilling     Bay Hotel and Hotel Esplanade 
Jenny Yelling      Boots                   
Stuart Keogh      Skylight Trading Company        
John Coltman    Trelinda Hotel                
Edward May    St Austell Brewery
Sarah Platton        Nalders                         
Mel Richardson      Cornwall Council
Jess Parkin          Johnny’s Tobacconist        
Guy Thomas     Cornwall Council
Gill Moore          Newquay For Excellence Training
Hal Jenkinson        Newquay Chamber of Commerce and Tourism
Andi Millson          Bio Travel/Explore South West
Tony Townsend     Hotel Victoria, Berties, Buzios, Senior Dicks

Or Contact:
Mel Richardson
BID Development Officer, Economic Development Service, Cornwall Council,
Carrick House, Pydar Street , Truro, Cornwall  TR1 1EB
Telephone: 01872 224733   Email: mrichardson@cornwall.gov.uk

For information on rateable values visit www.2010.voa.gov.uk/rli/ 

For information on BIDs in Cornwall visit
www.cornwall.gov.uk/businessimprovementdistrict  

For information on UK BIDs and the interbank ratings forum 
or British Retail Consortium’s view of BIDs visit
www.britishbids.info 
www.retailbids.org.uk  
www.ibrf.org.uk/bids.asp  

For Truro or Falmouth BID websites
www.enjoytruro.co.uk  
www.falmouth.co.uk 

Please watch the BID film with interviews of Truro 
and Falmouth businesses – visit the website
www.cornwall.gov.uk/businessimprovementdistrict 
or telephone Mel Richardson on 01872 224733 to 
be sent a copy of the DVD.


