
Newquay BID AGM 2015 Chairman’s Report 

Good evening, 

Historically the Chairman’s report has focussed on the past year, highlighting the BID’s activities and 

achievements. However as this is potentially the last year of Newquay’s BID I would like to take the 

opportunity to look back and to realise what the BID has brought to the town. 

In 2010, 78% of Newquay businesses voted Yes to the formation of a BID following the development 

the business proposal and plan for Newquay. 

BIDs across the country attract criticism. Business owners are resistant to paying an additional levy; 

primarily because they believe the local authorities should be providing services for towns and cities, 

using the business rates revenue to pay for them. 

In an ideal world everyone in this room would agree. We all pay business rates to Cornwall Council 

and we want them to provide services in return. 

The reality however is somewhat different. Local authorities are cutting budgets and there is no 

spend on anything beyond statutory services.  

Marketing & PR, Events, Street Environment – the 3 pillars of Newquay’s BID business plan - fall 

outside of the scope of statutory. 

 

BIDs were enabled to empower businesses to ‘raise funds locally to be spent locally’ on improving 

their trading environment. 

Cornwall has 8 BIDs currently – Truro, Falmouth, St Ives, Penzance, Camborne, St Austell, Newham & 

Newquay. 

The majority of income comes from the private sector, however non-domestic rate-payers from the 

public and voluntary sector also contributes towards the BID.  

Newquay BID collects in the region of £30,000 from Cornwall Council over the life of the BID. 

 

So, what has the Yes vote from 2010 brought to the town?  

Newquay’s BID levy generates approximately £160,000 in this financial year. Additional revenue 

streams averaging £10,000 per year have been secured since 2010.  

That’s in the region of £800,000 over the 5 year course of Newquay’s BID.  

 

So, what do we, the businesses of Newquay, get for our money? 

Or, to turn that question on its head – what will we lose if the Newquay’s BID isn’t renewed in 

December? 



 

Seven Magazine – 30,000 copies per year 

Food & Drink Guide – 20,000 copies per year 

Christmas Event Guides - 11,000 copies per year  

Summer Event Guides 25,000 copies per year 

Love Newquay has 10,000 social media followers 

18,000 Loyalty Cardholders who receive discounts throughout the town 

£480,000 worth of paid advertising generated from press trips across 4 years 

 

The BID is the steer behind a number of events in Newquay: 

Lantern Parade and late night shopping 

Father Christmas and his real reindeer 

Music & Ale festival  

Zombie Crawl 

Love Newquay week 

Each of which will disappear without Newquay BID.  

 

The BID has also supported numerous events that have either started in Newquay or were at risk 

through funding, marketing support or events management. Without the BID, Newquay would have 

lost the prestigious Night Surf 3 years ago. 

 

The new signage which is springing up around the town has been a major BID initiative and is 

contrary to the current Cornwall Council trend of removing attraction signage across the county. 

Also reversing a county trend is the partnership between the county council and the BID which sees 

hanging baskets throughout the town centre. 

 

Newquay’s businesses will be asked to cast their vote later this year. That vote is a straightforward 

yes or no to the continuation of our BID.  

Do we really want Newquay to become the poor relation to other towns in Cornwall? A town 

without investment beyond the statutory services provided by Cornwall Council? 



 

The businesses hold the decision as to the future of the Newquay BID. I would like to urge you to 

consider what Newquay stands to lose if a No vote is returned. 


