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PRIMARY LOGO
The primary logo for Newquay BID must not 
be used on external material that has not been 
directly commissioned by Newquay BID without 
prior consent from the BID group.

It is the primary logo to be used on  
letterheads, business cards and correspondence 
that have no direct marketing subjects such as 
food events or events listings.



PRIMARY LOGO RULES
The primary logo should always be applied  
using the following rules.

A space of no less that 5mm should be applied 
around the edge of the logo before any text or 
conflicting colour imagery.

The internal graphic area must always be in 
white even when using greyscale printing.

Logo must always have a white fill of 100%

Logo must always contain the TM symbol

Logo must always use the
dynamic outer stamp which  
includes the rough edges  
of the rectangle.
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Pantone Ref: Process Cyan
C=100 M=0 Y=0 K=0



PRIMARY LOGO STRAPLINE
The application of the Newquay BID strap line 
must only be applied in print adverts, letterheads 
and correspondence due to its size.
 
It cannot be used online without prior consent.

The strap line is to be used for one full calender 
year before a review of the brand will take place.

Business Improvement District
Text must sit below the primary logo in 
the same format as above.
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PRIMARY LOGO WITH SECONDARY STRAPLINE
The application of the Newquay BID secondary 
strapline relates to events the BID organisation 
has created or are affilated to.

The strapline should be applied as below.

The strap line is to be used for one full calender 
year before a review of the brand will take place.

Brought to you by Newquay BID

Text must sit below the primary logo in 
the same format as above.
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USE OF PRIMARY LOGOS WITH STRAPLINES

Saturday 5th & Sunday 6th May
We would like to invite you to come and join us 
at the Killacourt, Newquay for our first Real Food 
Market. We’re looking for fresh and lovely, local 
produce to create a vibrant and exciting food market 
within the beautiful grounds of the Killacourt, with 
stunning views of the sea...we hope to see you there!

    Cost is £75 per day
    16 sites available
    We provide overnight security

If you have any questions please get in touch with 
Eve Wooldridge: eve.wooldridge@newquaybid.co.uk 
or call 01637 498 599Brought to you by Newquay BID

Business Improvement District

For more information and for a full list of 
monthly and regular offers, go to : 
www.visitnewquay.org/shop-newquay

*Terms and conditions apply – please visit the website

GET YOUR LOYALTy CARD TODAY!

Brought to you by Newquay BID

During the summer months, Newquay is an events hub with loads of cool 

and quirky things to do, see and experience. From foodie festivals to music gigs 

and sporting events to carnivals – there’s always something going on in the 

UK’s premier seaside resort. Make sure you don’t miss out on these key events…

June

July

Aug

Sept

1ST-4TH JUNE: Run to the Sun

21st June: Joe Way Paddle For Life, Newquay Harbour

30TH JUNE- 1ST JULY: Surf 7s Tournament, Newquay Sports Centre 

6TH JULY: Beach Cricket, Fistral Beach

7th-8th July: Lions Club of Newquay Carnival and Festival, 

the Killacourt and Town Centre 

8th -12th Aug: Relentless Boardmasters, Fistral Beach & Watergate Bay

12TH AUG: Newquay Lifeboat Day, Newquay Harbour

23RD-27TH AUG: Nowhereisland, the Killacourt

25TH AUGUST: Big Screen on the Beach, The Headland, Fistral Beach

14TH - 16TH SEPT: Fish Festival, Newquay Harbour

22ND SEPT: 2nd Men’s Gig championships, Newquay Harbour

28th - 29th September: Zapcat Racing Championship, Fistral Beach

30th Sept: Surf Triathlon

and everything else Newquay has to offer



SECONDARY LOGOS
The application of the Newquay BID secondary 
logo allows the brand identity to communicate a 
versatile and multifaceted approach.

The secondary logo can be used to enhance 
colours within an advert, however there are 
rough guidelines with which the secondary logo 
should follow where possible.

These guidelines are for where the preferred 
use of the logo will be applied in relation to the 
subject matter. See notes on page.

Pantone Ref: Process Magenta
C=0 M=100 Y=0 K=0

Suggested for loyalty card adverts where primary logo isn’t used

Pantone Ref: 159 C
C=0 M=72 Y=87 K=0

Suggested for shopping adverts where primary logo isn’t used

Pantone Ref: 131 C
C=0 M=43 Y=87 K=0

Suggested for beach adverts where primary logo isn’t used

Pantone Ref: 382 C
C=35 M=0 Y=100 K=0

Suggested for food adverts where the primary logo isn’t used.

Pantone Ref: 3272 C
C=100 M=0 Y=40 K=0

Suggested for events advert where the primary logo isn’t used.



Denne Shuffle 

ABCDEFGHIJKLM NOPQRSTUVWXYZ
1234567890:/?!%
Clare Hand 

ABCDEFGHIJKLM NOPQRSTUVWXYZ
1234567890:/?!%
Burst My Bubble 

ABCDEFGHIJKLM NOPQRSTUVWXYZ
1234567890:/?!%

TYPOGRAPHY

Chevin Light

ABCDEFGHIJKLM NOPQRSTUVWXYZ
1234567890:/?!%
Chevin Medium

ABCDEFGHIJKLM NOPQRSTUVWXYZ
1234567890:/?!%

The typography applied to the Newquay BID 
brand identity is split into two types.

Firstly, there is the brand enhancing hand 
rendered typography. These typefaces can be 
used together or on their own as you see fit. 
The typography must embrace the dynamic and 
playful nature of the brand identity.

Secondly, there is the main body font Chevin. 
This must be used in two weights of Light and 
Medium. The typography must not fall below 
6.5pt and a maximum of 18pt.



It’s easier than ever for 
groups to enjoy the best 
seaside day out in Cornwall!
 There’s an easy drop-off and pick-up at 
Manor Road bus station, and handy, central 
parking at Tolcarne Road coach park.
 Plus, pick up the new Coach Driver’s 
Pocket Guide from Tourist Information 
and you’ll feel like an in-the-know local 
and a valued guest: it’s full of offers, 
discounts and great incentives.

Contact Newquay Business Improvement District   
T: 01637 498599 | E: info@newquaybid.co.uk visitnewquay.org

USE OF TYPOGRAPHY
Within this page is a sample of how the dynamic 
Newquay BID typography rules are applied.



IMAGE RATIONAL
A tool kit of imagery has been created to allow 
for high quality stock images to be combined 
with commissioned BID photography.

When using stock images or commissioned  
photography a transparent layer is added to the 
imagery to give a soft light effect. This works in 
tandem with the colour palette to enhance the 
bright brand identity.

We can supply the transparency layers to apply 
to imagery on request.

For existing photos please contact 
andrew@absolutedesign and request the 
image tool kit.



IMAGE DIRECTION
Within this page there are a number of 
images that have been used in previous media 
applications. They show the direction and style of 
the imagery.

Imagery that has been sourced from external 
parties must be credited where necessary

For existing photos please contact 
andrew@absolutedesign.co.uk and request 
the image tool kit.



ANY QUESTIONS? 
For more information please contact:

Andrew Purnell

Absolute Design 
Riverside View, Newham Road

Truro TR1 2SU 

T: +44 (0)1872 264775


