Operational Report April 2015
1.

Marketing, PR and Image

a)

Press releases issued
 An Election Special Business Debate
 New signs to encourage visitors to explore Newquay’s town and attractions
 Easter Egg Hunt Egg-stravaganza
 Newquay BID: reviewing the past, preparing for the future
 Newquay BID Supports Joe Way Paddle for Life
 Newquay BID encourages higher footfall to Newquay this Easter
 Call-out to appeal against business rates
 Busking Code is music to our ears
 Time for a new wave of dedicated directors for Newquay BID

b)

Press coverage

Newquay Voice











More offers on BID Card
Surf movies to hit big screen
Council may take on signs
Election debate invite
Thank you for St Piran’s effort
BID targets a new five-year strategy
Easter egg hunt to be staged in Newquay
Signage points way ahead
Resort advert up at services
Warning issued on business rate fears

Cornish Guardian








Town Centre needs protection
Special offers as loyalty card scheme returns
Live debate agreed
Smarter signs designed to bring in more visitors
Business Group makes case for five more years
Businesses are helping fund Paddle for Life
‘Escape’ poster aim to attract visitors to resort

Radio Cornwall

c)

Kate Cortez interviewed to promote the BID’s new signage project.
Loyalty card
 The number of businesses and the number of cards
distributed continues to grow.
 We are now looking at the possibility of developing an
app for the Loyalty Card to help the scheme to progress the
Scheme further.

d) Publicity literature
Seven Magazine Edition 7
 The features for the seventh edition of Seven Magazine have been
written and are now with the editor.
 20,000 copies of the magazine will be distributed to the TIC,
businesses within the town centre, hotels and guesthouses, tourist
attractions and Cornwall, Exeter and Gordano Services.

 Art work for the second Summer Events Guide is being finalised
and is due to be distributed on Monday 20th April.
 The Guide will be distributed to over 19,000 TR6, TR7, TR8 and
TR9 residential postcodes and an additional 5,000 will be available from
Newquay’s Tourist Information Centre

e)

Marketing Strategy Activity

Excess Energy
Excess Energy is organising press trips for the year. These will be centred on a theme of
“Discovering Coastal Cool and Laidback Luxury in Newquay”.
Press trips will be either a surfing break, relaxing spa break or Exhilarating activities break all
aimed at attracting the mid 20’s to 40’s demographic.

Newquay BID
We have run a competition in the London Edition of Cornwall Living
which targets high spenders who are known to visit Cornwall. This is
in partnership with Lewinnick Lodge, Rick Stein Fistral and Newquay
Activity Centre.
We are also running a campaign in Exeter Services encouraging
visitors to Newquay. The campaign is running for four weeks over the
Easter period. This has also included a competition offering a
weekend away for two with two nights stay at the Headland Hotel,
dinner at the Fish House, a surf lesson with Fistral Beach Surf School
and two free tickets to Newquay Zoo.
f)

Attracting Coaches

Following on from the event attended by Newquay BID and Excess Energy event at the Eden
Project aimed at tour operators from the UK and Europe, there has already been a number
of tour operators that have been interested in working with the BID to create bespoke
packages aimed at encouraging more coach trips to Newquay. This has already enabled us
to contact a number of hotels that would be suitable to meet the needs of these tour
operators.

An enhanced (half page) listing has gone into the annual Coach
Drivers Handbook which goes to 4,000 drivers nationally.
A half page advert has gone into the annual Coach Touring Directory
(aimed at tour planners) promoting Newquay and the support that
Newquay BID and the TIC can provide in supporting tour companies
in planning their itineries.
We are now working with Cornwall 365 to develop cultural itineries
for independent travellers.
g)

Social media

Twitter: 1,318 – 1,465
Facebook: 9,838 – 9,877

Twitter: 1,170 – 1,340
Facebook: 520 – 540

Twitter: 773 – 851
Facebook: 1,299 – 1598

2.

Events

a)
BID Events
Kate and Alice have both enrolled on to a Road Closure course for community events to
enable the BID to be able to reduce costs in event management
b)
BID Supported Events
Newquay BID is supporting the following events in 2015.






Night Surf 23rd – 24th May
Joe Way Paddle For Life 18th June
Newquay Carnival Week 4th – 11th July
Miracle Theatre 13th – 15th August
The Newquay Bay Hop Biathlon 22nd August



Fish Festival 11th – 13th September

3.

Street Environment

a)

Signage

The first phase of the signage project is due to be installed in May and Eve and Kate are
currently working on putting together all of the copy for the notice board and totem style
signs. Each business in the town centre will also receive a listing on these signs.

b)

Greening projects

The BID is currently working with Newquay in Bloom to work on
additional areas in the town centre such as the area outside of
the Train Station that needs some aesthetic improvements.
Cornwall Council and Newquay Town Council have agreed to
fund 80 hanging baskets in addition to the 40 BID funds.

c) South West in Bloom
 After receiving a silver in last year’s South West in Bloom BID
Award Newquay BDI has once again entered itself into the 2015
award.

Please refer to www.newquaybid.co.uk for further details of all Newquay BID projects.

